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3 adsense - Google Search - Microsoft Internet Explorer E]@
]
I

Fitxategia  Editatu  Ikusi  Gogokoak  Tresnak  Laguntza

Ques - © - [¥] B O Poiow Fraonew @ 212 F-8 3

Helbidea i@j btk f v google, comfsearch?hl=enfg=adsense

V| Joan  Winculos

Web [mages “ideo MNews Maps Gmail more «

Google e

'[ Saarch ] Advanced Search
| Freferences

Sign in

Weh

AdWords for your website

Welcome to AdSense

Dffers a contextual advertising solution to web publishers Delivers text-based Google
Advords ads that are relevant to site content pages.
https:/feven. google com/adsensel - 16k - Cached - Similar pages

Google AdSense

Google AdSense is a fast and easy way for website publishers of all sizes to display relevant
Zoogle ads on their website's content pages and earn money. ...

https: /A google. comfadsensedlogind - 10k - Cached - Similar pages

AdSense - Wikipedia, the free encyclopedia

AdSense is an ad serving program run by Google. Website owners can enrall in this program
to enable text, image and, mare recently, video advertisements on ...

en.wikipedia orgfwikifAdSense - 51k - Cached - Similar pages

Google AdSense Tour

Google AdSense is the program that can give you advertising revenue from each page on your
website—with a minimal investment in time and no additional ...

wennw google. comfserices/adsense _tour/index html - 10k - Cached - Similar pages

Inside AdSense
The official weblog of Google's AdSense advertising service.
adsense blogspot.comd - 97k - Cached - Similar pages

M'Railly Rlatanrl __ What o Gonnle AdSaneas

sponsored Link
wennw google comfadsense  Enhance your users' experience and earn money with Google AdSense.

Sponsored Links

Better Than Adsense?
How Underground Miche Marketers Are
haking Big Bucks Online. Learn Free
woanyy. ThelMicheMarketinglnsider. cam

lUse Adsense To Make Money
Free Web Page Generator Offer

Earn Huge Returns Online Today!
wrarwy. HypeYRE . com

AdSense Pays Too Little

| Make Cver $160,000 Online Every
haonth without A YWebsite or Product.
wharwy. GhloneyPro.com

izash Flow University

Official YWehbsite - Train To Be Rich
100% Satisfaction Guarantee §49.95
Cashflow-L) com

sense Signup
up YWith Adsense and Sta
[ rom Your Website
Wl COrmy se-Signup

WL Has Lost t's Sting
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Google

What's AdSensa?

Earn more revenue
et started
in minutes

Access thousands
of advertisers

Ga;asp;s thé méaniﬁg
of your content

Make money from a
Google search box

Show only
appropriate ads

Customize AdSense
for your site

See what our
customers say

Apply now

AdSEﬂSE AdSerse Home - lvite a Friend

Google grasps the meaning of your content 5 of 10 o o

AdSense can deliver relevant ads because Google understands the meaning of a web page.
We've refined our technology, and it keeps getting smarter all the time. For example, words can
have several different meanings, depending on context. Google technology grasps these
distinctions, so you get more targeted ads.

r

Apiil

I B
e

If you have a page about Java the coffee, our technology knows that it's
not about Java the programming language. And you get ads about coffee.

| 1

Iy & i LVE TMIOEIr |
iy found over 75% of workdes “nelpd™ a cup of coffes
iF day 5 od
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GOL )816 Press Center

Google Acquires Applied Semantics

New Technologies and Engineering Team Complement Google's Content
Targeted Advertising Programs

MOUNTAIN VIEW, Calif. (April 23, 2003) — Google, developer of the largest
performance-based search advertising program, today announced that it acquired
Applied Semantics, a Santa Monica, Calif.-based producer of software applications for
the online advertising, domain name and enterprise information management markets. |

Applied Semantics’ products are based on its patented CIRCA technology, which
understands, organizes, and extracts knowlecdge from websites andl information
repositories in a way that mimics human thought and enables more effective information
retrieval. A key application of the CIRCA technology is Applied Semantics’ AdSense
product that enables web publishers to understand the key themes on web pages to
celiver highly relevant and targeted acvertisements.
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semantics CIRCA Technology

« Ontology with millions of
words, meanings and
relationships

» Created by a team of
experienced
lexicographers and
computational ling'ists

& ' l
| | | ! [ |
‘ . .. ‘ \
| { { | |
| . (s any, pop, and o d\o

nonstandard usages

| Meaning-ID 236

coffee
café

Meaning-ID 431 Perl
—— g ————
proi [l iming language

3-1D 658
language

1
1

« Language independent

* Ranks among the most
comprehensive lexicons in
the world
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< food, nutrient >
X Y
< chickenl... > < pork, porc >
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(Agirre & Martinez, 2001)

C
E =72 % F
E =?2% F TREQ 42 ..R TR E =?2 2 2 F
1. =722 Q /4 RF

» <food, nutrient >

<ingest, consume ... > /\

<eah..> <swalow,getdomn> &~ M
<chicken... > < pork, porc >
P(cn, |rel v) = Mad _ P(cn;fcn)” P(cv, [ev)” P(cn|rel cv)

cvj senseof v o g cn; cvE ¢y

—  max fr(cn.,cn) . fr(cv,,cv) , fr(cnrel cv)
CVi SenseofV cpgcn cvE oy fT(CN) fr(cv) fr (rel cv)
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Italian 0 +103,002
Catalan 0 +125,997
Basque 0 +161,807

UPLOAD PORT
Top Ontology Spanish 1,290 =

English 0 +1,554
Italian 0 +946
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Best unsupervised S3L315.0
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